
B2B MARKETING

Strategy

Creation

Measurement

WE WON’T
PILE IT ON.
We’ll bring out what matters.
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Your difference.

LESS NOISE. MORE MEANING. MEASURED RESULTS.



01 / FACING INFORMATION OVERLOAD

STAND OUT.
Don’t outshout.
Your clients already receive too much information. The challenge: bring out 

your value with a distinctive angle and a message that speaks to them.

ATTENTION IS
ONLY A START.
Impact is measured.

Indicators defined by your goal. Results tracked to understand what works 

and adjust the next actions.
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02 / BEHIND HELLO SALIXIA

A MIND
IDEAS
HANDS

Sarah Delage
I connect marketing thinking with execution: finding the right angle, 

giving it shape and tracking what it brings to your business.

YOUR BUSINESS IS UNIQUE. LET’S START THERE.
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03 / THE NEXT CHAPTER IS WRITTEN WITH YOU

WHAT IF WE
tried

A NEW ANGLE?
An offer that’s hard to explain? A project that deserves fresh momentum? Let’s 

start by talking about it.

TELL ME.
sarah.delage@hellosalixia.com

hellosalixia.com/en


